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DONOR FOCUS
Where we ask the 

simple question:

“Why do people 
donate to Camp 
Coniston?”

When Ray  
Dion’s 

daughter Elizabeth 
asked him if she 
could go to camp, 
his reaction was quick and immediate—“No 
way!” Ray had come from a large family—the 
fifth of fifteen children—and while they 
camped together when he was a child  
(“... fifteen of us all together in a big canvas 
tent!”), his family never had the resources to 
send their children to summer camp.

But Ray’s 
daughter and 
family were 
persistent, and 
six years ago, 
he reluctantly 
agreed to test 
the waters by 
joining his 
daughter for a 
week of Fam-

ily Camp at Coniston. 
He describes the incident as “an experience 
that changed my life. That first year taught 
me an important lesson about myself … if my 
attitude could have been so wrong about camp, 
I needed to open my opinions, my perceptions 
about many other things in my life.” After an 
exceptional week sharing the Coniston family 
camping experience with his daughter, Ray im-
mediately signed her up for a summer session, 
and she’s been a Coniston camper ever since.

“What really impressed me about Coniston 
was the counselors,” Ray said. “Most Coniston 
counselors were campers themselves. I 
mean, here are college-age kids that could 
certainly be making more someplace 

RayDion
White River Jct., VT

RAY AND ELIZABETH AS THEY DISCOVER 

THE JOYS OF FAMILY CAMP AT CONISTON

else … and yet they give 
themselves so completely to 
these kids.” For Ray, the central question that 
changed his beliefs about camp was, “Who 
do I want as a role model for my daughter? 
These counselors choose to be doing what they 
do—and that’s the kind of person I want as a 
role model for my child.”

Ray describes Camp Coniston as “his char-
ity of choice”—the first place that any of 

his charitable dollars go to. For the past two 
years he’s funded two Coniston Camperships, 
“so I can give a child the kind of experience 
my daughter had … there’s no better place to 
spend my charitable dollars.” He mentions 
several important reasons for his support of 
Coniston—first, that Coniston is “a very big 
piece” of who his daughter is today; second, 
that he’s able to give the experience to a child 
of “being able to go out and discover out who 
they are—that’s what Coniston is going to do 
for them. The whole situation forces them to 
find out who they are, but in a supportive and 
loving environment.” And finally, Ray is proud 
that, unlike other charities, 100% of his dollars 
go directly toward funding a deserving Camp-
ership child.

“Giving to Coniston is not just ‘giving to 
Coniston’—it’s giving a kid this powerful ex-
perience. I think, ‘somebody’s charitable dollar 
changed this kid’s life’, and that’s what I want 
to do. I always say to John Tilley, ‘At Coniston, 
you’re building better adults.’ They build the 
foundation of solid adults … more confidence, 
more independence … solid people! I give all 
the staff full credit—they’re doing God’s work. 

Coniston … it’s a very powerful place!”
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Director’s 2c
“Camp is great for kids!” 

It’s a simple idea, and something I’m sure 
we all know … but it bears repeating. Our 

ability to provide the camp experience to 
kids—to a variety of 
kids, from all walks 
of life—is crucial to 
creating the complete 
Coniston Experience. 
Camp can be an 
expensive undertak-
ing—our $890 fee is 
a lot of money for 
many families, and 
we know how hard 
many of our camper 
families work to 
allow their kids to 
enjoy summer at 
Camp.
But we also know 
how important it is to keep Coniston 
affordable (in fact, a quick survey of other 
camps shows how affordable we really are.) 
We can keep Coniston affordable because 
many individuals provide funds to enhance 
our facilities, to supply new equipment, and 
to maintain our many buildings and struc-
tures. Because our generous donors enable 
us to keep our costs down, we are able to 
fund a wide variety of campers—so they 
too may experience life at Camp Coniston. 
The reason camp is here now is because 
so many of our predecessors donated their 
time and resources; it’s these individuals 
who have made it possible for all of us to be 
here, together, today.
Now it’s our turn to ensure a bright future 
for Coniston—and that comes not only 
from camperships, but through the support 
of our buildings and infrastructure. To-
gether, we can make sure our camp stays 
strong, stable and oriented toward the 
future—so more deserving kids can come 
to Camp, and gain the lifetime of growth 
that Coniston brings to them. 
It’s our contributors that make it possible 
for a full spectrum of campers to receive 
the benefits of the Coniston experience. 
Our thanks to everyone in the Coniston 
family—we’ll see you this summer!

Campers From All Backgrounds: 
Why is it so important to Camp?

Over the years, we’ve found that a 
variety of kids, from all walks of life 
and backgrounds, are truly important 
toward creating the complete Conis-
ton experience. If camp was made 
up of one population of kids who 
can easily afford camp, and another 
population who can’t … Coniston 
would be two separate populations. It is 
very difficult to create a social con-
nection between these two dissimilar 
groups—and that’s not the beneficial 
experience we want our camp to be. 

It’s critical that we have a complete 
spectrum of campers, including that 
‘middle group’ that bridges both 
populations. Campers and staff begin 
to learn about each other, to under-
stand their differences and their 
similarities … and that’s what creates 
the experience we’ve come to love. 
Campers from all economic back-
grounds are important for helping 
generate personal growth, trust and 
understanding in all campers—and 
it’s your generous giving that makes 
that possible.

Do You Know...
... that originally, the Y 
purchased only 800 acres for 
our Camp Coniston site. Most 
of the remaining land—over 
four hundred additional acres—
was donated to Coniston by 

generous landowners. The 
most recent gift came 
from Mr. and Mrs. Richard 
Mansfield, who donated 
their adjacent parcel to help 
continue and preserve the 
Coniston experience.

Do You Know...
... that our summer staff 
believes so strongly in Camp 
Coniston that, for the past 
two summers, they’ve donated 
their own money—a dollar at 
a time—to fund a Campership 
and send another deserving 
kid to camp!
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DONOR FOCUS ...continued from page 1

Ask Ross 
Tilchin what 

he likes most about 
Camp Coniston, 
and you’ll get an 

answer that might surprise you. “It’s not necessar-
ily the things we do at camp—although they’re fun, 
no doubt about that! What really excites me is the 
relationships. Almost all Coniston counselors have 
been campers themselves, and it’s such a close-knit 
community, such a 
warm and welcom-
ing atmosphere ... 
there’s an enor-
mous opportunity 
to find people to 
work and play 
with, to discover 
who you are, 
and what you’re 
interested in.”

Ross is a young 
man with a rare apprecia-
tion for the person-to-person values so essential to 
the true spirit of Coniston. Ross has been a Conis-
ton camper since age 9, and ever since his first year, 
he’s felt a special love for camp and has come back 
every summer. When he turned thirteen, he par-
ticipated in his bar mitzvah, the traditional com-
ing-of-age ceremony of the Jewish faith. One of 
the customary aspects of the ceremony is to give a 
portion of the gift monies to charity. For Ross, there 
was no hesitation—he decided to make his gift dona-
tion a full Campership to Camp Coniston. 

For a thirteen year old, a full Campership is, to 
say the least, a very significant investment, but 

Ross said it was exactly the way he wanted to mark 
his coming of age. “I wanted to give my money to 
something that was very important to me. My bar 
mitzvah was in the summertime, and I decided to 
do something that really affected me directly—not 
only to make a gift to someone who really needed it, 
but even more important, to support the diversity of 
people in the camp population.” 

As good as that donation made Ross feel, he feels 
even better about the camper he’s sponsoring. “The 
most rewarding thing is, to make sure that kid is 
having a great time—to give him the chance, just like 
I had, to fulfill all that he’s trying to do.”

Ross Tilchen
15, Bethesda MD

R0SS AND HIS SISTER, CARLA, SHARING THE SPECIAL EXPERIENCE OF CONISTON

As the parent of 
three Conis-

ton campers, one 
might say that Myra 
Hugg belongs to a 
true “Coniston family.” When her oldest son John 
outgrew the local day camp (“At ten years old he 
told me, ‘Mom, it’s just not fun anymore!’”), Myra 
began asking friends and neighbors for a summer 
camp recommendation. Her son’s two-week stay at 
Coniston began a camping experience for her fam-
ily that stretched across fifteen years, and the lives 
of every one of her children.

Myra found it difficult to describe why Coniston 
has become such a powerful force in her children’s 
lives. “I don’t know how to put my finger on it, 
but I know you can’t package it. It’s a feel”, she 
said, “something you sense when you first come 
to camp.” She told of bringing her oldest daughter 
Lauren to Coniston, in preparation for her initial 
summer. “I asked her if she wanted to see her cabin 
because, after all, she’d be living there for two 
weeks, and her immediate response was, ‘Mom, I 
don’t need to see it — I know I want to come here.’ 
My kids have thrived at Coniston. They loved the 
counselors, the activities … they even loved the 
food!” (And that, even though Lauren was a  
strict vegetarian!)

Myra gave 
another 

example of the 
impact of Conis-
ton in her camp-
er’s lives. “I have 
a neighbor who 
lives kitty-corner 
from us whose 
daughter, Sonya 
Freeman, went 
to Coniston ... 
and my daugh-

ter Lauren (who 
was also a Coniston counselor) 

babysat for them. I ran into Sonya and her friend 
one day at the ice cream store in town after their 
first summer at Coniston, and Sonya introduced 
me as Lauren’s mother. Her young friend’s eyes 
got big and round and she said, almost in awe, 
‘You’re Lauren Hugg’s mom??!’ I went home and 
said to Lauren, ‘I had no idea you were so adored!’”

Even though her kids are grown, it’s the signifi-
cance of the Coniston experience in her children’s 

Myra Hugg
Newton, MA

LAUREN AND ANNIE HUGG, RETURNING FROM 

ANNIE’S CIT HIKE UP MT. WASHINGTON 

continued on page 5...
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Do You Know...

Camp Financials:
THE FUTURE OF CONISTON

E ach year, YMCA Camp Coniston 
receives about 8 percent of its 
gross operating revenues through 

donations. Because we are primarily a 
fee-for-service nonprofit, the number of 
Camperships we can provide are a di-
rect reflection of the amount of money 
we’re able to raise. Also, the improve-
ments to our facility and programs of-
ten directly reflect gifts made to camp. 

YMCA Camp Coniston has a long 
history of generous donation. In fact, when the 
YMCA of the USA ran all troop support services for the Allies during 
World War I, our YMCA Camp collected over $150,000 to support this 

endeavor! What’s more, when it 
came time to relocate camp in the 
1960’s, donors raised over $298,000 
to move the Camp to our present 
location. But as these two stories 
suggest, donations to Camp Conis-
ton have come only when there 
was a clear and specific need.

YMCA Camp Coniston is for-
tunate to be a financially healthy 
nonprofit. As a nonprofit, money 
above and beyond our operating 
costs is turned back into camp 
and program improvements. For 
2004 the Camp had gross revenues 
(fees and donations included) of 1.59 
million, with all money returned 
directly to camp support.

A t this time, there is a 
critical need to bring Camp 
Coniston’s finances “to 

the next level.” This will ensure 
that our buildings and facilities are 

brought up to a higher standard and maintained for the benefit of the next 
generation of Coniston campers. Our long-
range improvement plan, currently being 
formulated by our Board and staff, will 
address these important needs—you’ll be 
hearing more about that in the near future.

But for the moment, we extend our sincere 
thanks and appreciation for all the generous 
support that our donors have extended to 
  Camp Coniston—it’s your giving that  
     makes our future bright!

The Lodge, circa 1920

The Lodge, Interior View

Planning  
Ahead:
Crucial to 
Coniston’s Future
There are several big 
projects around the 
corner for the future of 
Camp Coniston. Among 
the improvements, the 
Girls’ College is badly in 

need of significant repairs 
… and the “centerpiece” 
of camp, the Old Lodge 
and Dining Hall, which 
was originally built in 
the 1920’s, is in desperate 
need of renovation. 
The Coniston Board of 
Directors and staff are 
busy working on a long-
range improvement plan. 
Please, consider helping us 
in this effort—to ensure 
quality life-changing 
experiences for Coniston 
campers for another 90 
years to come.

Do You Know...
… that a donation of any size 
to Camp Coniston will get 
you a free copy of the famous 
Coniston Calendar—and will 
also recognize you in the 
Donors listing inside  
the calendar!

... that each plaque 
on a dining hall 
post represents 
the first gift from 
that person or 
foundation to 
Coniston of  
more than  
$1000?

4

2004 Revenues
(fees & donations included)

Total $1,590,000

Summer Programs 
$1,247,984

After School Programs 
$150,291

Gifts/Donations 
$113,345

Other Programs/Pre/Post 
$81,095
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lives that led the Huggs to try 
and sponsor at least one Camp-
ership per year. “Camp was the 
highlight of my children’s high 
school years. The preparations, 
the deadlines, the applications, 
their friends and the summer 
to come … that’s all they’d talk 
about! My kids made friendships 
they’ll connect with for the rest 
of their lives.”

And, for Myra, it’s not just 
the benefits to her children 

that impel her to support Conis-
ton. “You can see it … all the kids 
come out of Coniston with that 
kind of growth. I want to know 
I’m giving to someone who ‘does 
good work’, and I’d want every 
kid to get what my children have 
gotten from Coniston. Camp has 
been an immeasurable benefit for 
these kids.”

Myra paused in thought for a mo-
ment, and then said quietly, “You 
know … it’s really about living in 
America. We all want everyone 
to have the same opportunities, 
the same benefits and the same 
chance for progress, for success, 
and for growth … and this is a 
way to actually make that happen. 
That’s why we give.”

DONOR FOCUS
...continued from page 3

  Coniston A CONTINUING SERIES

 History: In This Issue: 
"Camp Interlaken—  

the perfect location"Before we continue with the search 
for Coniston, here’s a quick timeline 

of camp before 1963. When our YMCA 
was founded in 1910, one of the first things they did was open a summer 
camp—Camp Soangetaha in Goshen, NH (in fact, that same original 
charter hangs on the wall in John’s office—dated February 11, 1911!) From 
1911 to 1963, the camp was run by the county YMCA, and then was 
slowly acquired by the NH State YMCA. When the Goshen property 
was sold and the present campsite was purchased, the NH State YMCA 
became the sole administrator of camp’s business.

Several years after Soangetaha was founded, the Charles Dudley family 
began making plans for a camp of their own. Longtime residents of New 
Hampshire’s Upper Valley, the Dudley family had always felt a strong 
desire to help youth, and to give them the camp experience.

On April 1, 1926, when our Y camp was 15 years old, the Dudleys pur-
chased a site in Croydon, NH from the Sawyers, a long-time local farm-
ing family. The Dudleys proceeded to open and run Camp Interlaken, a 
very fine private girls camp with a focus on horseback riding. Interlaken 
welcomed campers from the Philadelphia area, the Southern US, even 
as far away as Europe, and was home to a number of famous alumni—

among them the actress Blythe 
Danner, who is also Gwyneth 
Paltrow’s mom! The Dudleys 
built many of the camp struc-
tures we use to this day—for 
example, the Lodge, constructed 
in 1923, the Camp Office, built 
in the 1950s, and many of our 
cabins. By constructing the 
buildings, the Dudleys physi-
cally set the tone for what was 
to come in the years ahead.

In the early 1960s, the Dudley family made the decision to leave the 
world of camping, and had started looking for a 
purchaser. At the same time, our state YMCA had 
begun looking for a new home for their camp (see 
the Coniston Chronicle Fall/Winter 2004 for a nice bit 
of history on that search!) The YMCA wanted a se-
cluded property on a private lake, and the Dudley’s 
camp made the perfect site—the buildings were 
in place, the lake was beautiful, and the property 
could be preserved for generations of campers to 
come. It was the ideal spot to expand. 

The Dudley’s intent was to preserve the camp experience for future  
generations—to provide quality, life-changing experiences to youth 
from New Hampshire, and around the world. John Tilley said it best—

“It’s a goal that Coniston still takes seriously, and literally.”

And so the move was made—from Soangetaha, to Interlaken, to the 
camp we love today. Finally, we found a permanent home!

Part of the legacy that the 
Dudley family left to Camp 
Coniston is the Dudley Cabin, 
a rustic and secluded structure 
on the far side of the lake. Un-
til very recently, the Dudleys 
used this cabin on a regular 

basis. They loved the spot and were very 
active campers—even though they were 
both approaching 100 years old! When 
the Dudleys passed, the Dudley Cabin 
was recognized in their honor. They sold 
their beloved campsite to our YMCA, to 
preserve the Coniston camping experi-
ence for generations to come.

“The Dudley Cabin— 
A Very Personal Gift”

In The Next Issue: How Coniston Got Its Name
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 Bronze Triangle  
 $1-$249 
A&A Tree Service
Dale & Nancy Adler
Peggy & Leslie Allison
Karyn Amira
McLaughry Associates
Paul & Eileen Bailey
Patricia & Michael Bailin
Dave & Fay Barden
Pierce & Peggy Baugh
Steven & Cynthia Benson
Daniel & Patricia Berry
Diana Blazar
Mary Ellen & Edward Blum
R.C. Brayshaw
Peter & Robin Brigham
Patricia Brooks
Henry Brown
Ann & John Calcutt
Mark Caldwell
Mark McCue & Vasiliki Canotas
Andrew Carpino
Carroll Concrete
John & Martha  Cassidy
Clarke’s Hardware
John & Ruth Clough
Alice & Arnold Coda
Joanne & Larry Coletti
Nancy Kolb & Jeff Colucci
Anna Cooley
Susan & Jim Cooley
Liz Copeland
Becca Cotungno
Nancy Kane & Barry Cox
Chad & Angel Crandell
Charlie Creagh
Carl & Nancy Cricco
Charles & Judith Danzoll
Wells & Mary Darling
A. Joseph & Ann Davidson
Jennifer Deasy
Lynne & Robert Delise
Susan & Robert DeLong
Holly Dickey
Christina Dodge
Brian Doucet
H. Newcomb & Sally Eldredge
Caitlin Elgert
Charles & Annie Ernst
Lois & Evan Evans
Dani & Alan Falkoff
David & Leslie Fall
Charles & Charlotte Faulkener
Lissy Feins
Mickey Feins
Aisling Fenton
Marian Miller Finestone
Alan Finlay
Jared Reid & Karen Freedman
Conrad & Lea Frey

Frank & Adele Furdyna
Eben Gannett
Katie & John Gardner
Mr. & Mrs. Michelle Gelber
Michael & Tiziana Getz
Camille & David Gillespie
GKS Service
Barry & Patty Glynn
Evan Glynn
Faye & John Gmeiner
Eleanor & Walter Goddard
Carolyn Lee Kohlman & Alan Gold
Martha Graber
Rachel Graf
Pamela Gray
Cassie Greenwood
Larry Griffin
John & Nancy Grout
Margo & Harold Haddock
Sarah & Thomas Hancock
Jane & Stephen Handley
Lizzie Harman
Alma & Brian Hart
Sara & Jonathan Hiipakka
Ed & Janice Hoenicke
Amy & Paul Hoffman
Jonathan Holley
Jane & Charles Howard
Stephen & Elizabeth Howard
Carol Ann Howe
Gretchen & Rick Hutchinson
Dawn & Osaro Ighodaro
Cynthia Smith & Steve Imrich
Ann & Chris Jepsen
Sarah Jordan
Gary Kahn
Bob & Susan Kessler
Jane Dunphy  & Gordon Kohse
Michele Lauria
Beth & Bill Leahy
Marian & James Lee
June & Dan Lenzo
Mark & Kathleen Leven
Al  Colugno & Debra Levine
Sarah Levine
Robin Lloyd
Linda & Mike Macedonio
John & Gail MacInnes
Courtney Mario
Karen & Joseph Mario
Lynn & Lee Mark
Robin & George Martin
Sarah & Jonathan Marvin
Joey Marzelli
Mary Marzelli
Elizabeth Matera
Juli & Terrence McCartney
Nelson McLean
Joan Goshgarian & Van McLeod
Carolyn & Peter Mertz
Paula & Achille Messac
Sandra & Matthew Meyerson

Joseph & June Miley
Alice Moore
Ann & Marc Morris
Ruth & Joel Moses
Robbie Muller
New England Business Service
Susan & Michael O’Byrne
Benny O’Dwyer
Jessica Paul
Charles & Virginia Pearce
Elaine Ulman & David Pesuit
Randi & Steve Piaker
Fred & Marjorie Piker
Chelsea Quann
John & Ruth Ratto
Caitlin Regan
Nicole Reiss
Gina Rice
Benjamin Rodgers
John & Barbara Rodgers
Margaret & David Salvas
Beth Sawitz
Linda & Charles Sawyer
Carol & Dorsey Schaper
John Schiffman
Jesse Schoonmaker
Jill & Bill Schoonmaker
John and Audrey Schuller
Donna Palley & Steven Scudder
Donna & Robert Seabolt
Jennifer & Mardi Seng
Stephen & Anne Sharp
Christine Flynn  & Carl Ship
Meghan Salvas
Brad Ship
Roberta Sinclair
Maura & Clark Smidt
Jo Ann & Larry Smith
Robbie Smith
Ronald Soriano
Gordon & Victoria Spater
Andrew & Clare Speyer
Clinton & Francesca Springer
Nancy & Chris Stafford
Sue Strebel
George & Jean Sutherland
Patty Synnott
Linda & Steven Tierney
John & Tricia Tilley
Diane & Weber Torres
Lauren Torres
T.N. & Lorette Trolle
Cheryl Trotta
Aaron & Roxanne Turner
Susan Twomey
Dale Vincent
John Berk & May Wakamatsu
Harry & Carol Wardell
Joanne & Andrew Weintraub
Don Wenz
Joey Whelan
Kevin & Irene Whelan

Julie & Bob White
Robin Cassel & Jeff Whittemore
Linda & Walter Wiewel
Julie Wolf
Mary & Bruce Wood
Deborah Hall & James Woods
Elizabeth & John Worthington
Donna & Robert Young
Nicole Young
Claudia & Michael Zegans
Zach Zimmerman
 

 Silver Triangle  
 $250-499 
John Aaron
Jack & Marjan Andrews
Beate & Jimmy Becker
Barbara Callahan
Lake Sunapee Bank Company
Jack’s Coffee Company
Carol & Lindsay Copeland
Robert & Deborah Dellinger
Sue Ann & Dan Evans
Scott & Martha Finlay
Kelly & Brian Grip
Myra & Joseph Hugg
Eve Oyer & Chris Kane
Todd & Jennifer Mailly
Gretchen & Abraham Morse
Bert & Ann Myer
Judy Korzenowski & Jon Olson
Phyllis Yale & Tucker Taft
Diane & Tom Tessier
Linda Greer Tilchin
Michael & Christine Work
 

 Gold Triangle  
 $500-$999 
Catherine Johnson Abetti
Maria & Greg Bryant
Chris & Sophie Eldredge
Rolf & Stuart Gesen
Melvin & Claire Holmes
William & Nancy Johnson
 Mascoma Savings Bank
 Pepsi
 

 Platinum Triangle  
 $1000-$4999 
Steven & Andrea Deutsch
Ray Dion
Judy & Sherman Horton
Tom Simon
 

 Chairman’s Triangle 
 $5000-$30,000 
NH Charitable Foundation 
Lane and Elizabeth Dwinnell 
Foundation 
Irene & Hugh Gallen Fund 
Carl Witherall Fund 
Josh Young Fund 

YMCA Camp Coniston 2004 Donors



***  CAMP  PHOTOS!  ***

7



YMCA Camp Coniston
PO Box 185
Grantham, NH 03753
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P A I D

WARNER, NH
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Do You Know...

… that Camp Coniston is a non-profit organization 
recognized by the federal government, and that gifts to 

Coniston are tax-deductible. 

We know that many generous alumni have chosen 
to bequeath part of their estate to Camp Coniston … 

would you be willing to do the same?

You can help to ensure Coniston’s future—to know 
that kid’s lives will be enriched and enhanced far  

beyond our own.

WINTER
NEWSLETTER!
WINTER
NEWSLETTER!


